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1. Projected Program Budget:  TBD 

2. Projected Program Impacts:  TBD 

3. Program Cost Effectiveness:  TBD 

4. Program Descriptors 
 
Market Sector: 4.a.  [Indicate LGP Market Sectors served.  See Section 5 for 

Market Sector definitions and specific nomenclature to be 
used.  Note that these definitions apply to the “Customer 
Type”, not ‘Facility Type”, and please keep Market Sector 
breakdowns accurate but simple.]  

Program Classification: Local 
Program Status: 4.b.  [Indicate whether Partnership is “Existing Renewed” or 

“New”] 
 
The [Insert Name] Partnership was designed to achieve immediate, long-term peak energy 
and demand savings and establish a permanent framework for sustainable, long-term, 
comprehensive energy management programs and set the foundation for sustainability and 
best practices for the Partnership’s participating jurisdictions and customers.   The 2004-
2005 Statewide and Local Energy Efficiency IOU Partnership’s were very successful in 
achieving these goals.   The [Insert Name] Partnership will build on this success and 
emulate these strategies at the local level for the 2006-2008 program cycle. 
 
4.c.  [Insert a brief (one-paragraph) description of the Partnership describing program 
highlights.] 
 

5. Program Statement  
 
PG&E has actively embraced partnerships with local and state governments in energy 
efficiency programs in recent years.  These efforts have been innovative and successful and 
have led to significant energy savings in local government, local businesses, other 
commercial and industrial sectors, schools, colleges, and universities throughout PG&E’s 
service area.  In addition to the savings obtained, these partnerships have created a new 
paradigm for energy management in many of these jurisdictions and organizations, which 
has established the infrastructure necessary for long-term, permanent energy savings. 
 
PG&E’s objectives for the Local Government Partnerships (LGPs) include: 
 

• Garnering greater energy savings than would otherwise be possible through 
traditional demand-side management (DSM) programs;  

• Extending the reach and effectiveness of PG&E’s market integrated DSM (MI 
DSM) programs;  

Pacific Gas and Electric Company 1 August 1, 2005 
File: LGP 13-Point Plan Template 080105.doc 



Market Integrated Demand Side Management Program Descriptions 
Statewide and Local Government Partnerships 

 
Local Government Partnership TEMPLATE [Replace with Partnership Name] 

 
 

• Positioning the Partnerships to be strategic partners that help PG&E reach 
additional customers and impact their energy decisions,  

• Taking advantage of existing government infrastructure to effectively implement 
programs and projects; and  

• Engaging the Partnerships to deliver energy savings and demand reduction both 
through Partnership activities and as channels for PG&E’s other energy efficiency 
and demand reduction programs.   

 
Local Government objectives for the Partnerships include: 
 

• Gaining the ability to provide specialized energy efficiency offerings to their local 
communities, businesses, and for their own municipal facilities;  

• Informing their local communities about the wide variety of energy efficiency and 
demand reduction offerings available to them and encouraging participation; and  

• Testing innovative technologies and practices.  

• 5.a.  [Insert additional LGP-specific Goals here]  
 
PG&E is combining the Local Government Partnership model with a new market 
integrated approach to energy efficiency planning for the 2006-2008 Partnerships.  As 
opposed to traditional DSM programs that attempt to deliver energy efficient technology 
across a broad spectrum of users, the market-based approach looks at how customers make 
energy decisions.  Each market sector evaluates energy costs and savings differently, and 
has very different approaches to building operation and maintenance, facility 
improvements, and energy efficiency project implementation.  This new structure will 
ensure that lost opportunities are minimized by thoroughly understanding markets and 
applying the appropriate strategies and technologies to meet their needs.  High potential 
markets will be specifically targeted with a flexible program process, while a mass market 
approach will be applied where high volume/low cost transactions dominate. 
 
The [Insert Name] Partnership will focus on the markets that offer the greatest opportunity 
for energy savings in their jurisdiction.  A market-based approach is optimal because local 
governments are in the best position to understand the needs of local industries, business, 
and institutions.  This approach will blend the benefits of common efforts and strategies 
from a larger market integrated demand side management strategy with the local 
knowledge of markets and barriers to traditional energy efficiency programs.   

 
Major markets served by the Partnership programs will include [this will be modified to 
match Section 4.a.]: 
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• Mass Market, comprised of residential, multi-family residential and small commercial. 
These market actors have similar purchasing patterns and strategies, utilize the same 
vendors, and have similar approaches to energy efficiency. A common approach to these 
market actors, historically viewed as separate segments, will provide greater penetration 
into the small commercial market while eliminating the artificial boundary between them 
and providing for program delivery economies. 
 
• Agricultural and Food Processing, comprised of food processors, wineries, dairies, 
greenhouses, and refrigerated warehouses. 
 
• Schools, Colleges, and Universities, comprised of K-12 schools, community colleges, 
universities, and campus housing (Note: Programs for community colleges and universities 
will be accomplished under separate PG&E statewide partnership programs). 
 
• Retail, comprised of general retail, “big box” retail, supermarkets, and restaurants and 
food services. 
 
• Industrial, comprised of fabrication industries, process industries (including waste water 
and water treatment, and heavy industrial manufacturing. 
 
• Medical, comprised of hospitals, assisted living facilities, skilled nursing facilities, and 
medical specialty facilities. 
 
• Large Commercial, comprised of office buildings, governmental facilities, and large 
institutional facilities. 
 
• Hospitality, comprised of lodging, resort, and hotel facilities. 
 
• High Technology, including laboratories, clean-rooms, and data centers. 
 

 
6. Program Rationale 

 
The Local Government Partnerships are innovative, market-based, local energy efficiency 
efforts for local governments and other jurisdictions served by PG&E.  The Partnerships 
capitalize on the vast resources and expertise of these organizations and PG&E to ensure 
successful and cost-effective efforts that meet the objectives of the California Public 
Utilities Commission (Commission) and its desire to create partnerships between local 
governments and the IOUs as described in Decision 05-01-055, the goals of the state 
Energy Action Plan to optimize energy conservation and resource efficiency, and the 
Governor’s Green Building Action Plan goals by assisting municipalities in the retrofit and 
retro-commissioning of existing buildings.  The Partnerships are also designed to focus on 
projects that serve as alternatives to supply-side resource options, to pursue the most cost-

Pacific Gas and Electric Company 3 August 1, 2005 
File: LGP 13-Point Plan Template 080105.doc 



Market Integrated Demand Side Management Program Descriptions 
Statewide and Local Government Partnerships 

 
Local Government Partnership TEMPLATE [Replace with Partnership Name] 

 
 

effective energy efficiency options first, and meet the call for deploying new products and 
services. 
 
6.a.  [Insert specific LGP Program Rational to support the plan.  The Program Rational 
is a description of the basis and need for program.  Address how the program responds to 
underserved markets, unmet program demand, previously missed opportunities, etc.  If 
program was funded during 2004 - 2005, discuss evidence that the program was 
successful and that demand for the program services persists.] 
 
The market-sector, Partnership approach also lends itself to better coordination with 
PG&E’s new paradigm, market integrated DSM (MI DSM).  This need to match 
customers’ needs, local programs, and statewide strategies has been an ongoing challenge 
for the Public Goods Charge (PGC) funded energy programs.  MI DSM offers a way to cut 
through the confusion, coordinate with other programs and PG&E Account Services and 
provide a more comprehensive solution to energy efficiency adaptation. 
 
Previous PG&E Energy Efficiency Partnerships have been very successful.  Portfolio-wide, 
seven LGPs from 2004-2005 will be renewed and ten new partnerships will be added.  The 
UC/CSU/IOU Partnership will be renewed, with two new statewide programs for the 
California Community Colleges (CCC) and the California Department of Corrections and 
Rehabilitation (CDCR) added.  This demonstrates the success and broad adaptability of the 
Partnerships concepts.  
 

7. Program Outcomes 
 
With the 2006-2008 Partnerships, PG&E will expand its 2004-2005 efforts with LGPs.  
The LGPs will be strategic partners that will help PG&E reach customers and impact the 
customers’ energy savings decisions. 
 
The Partnerships will work to accomplish immediate, long-term peak energy and demand 
savings and establish a permanent framework for sustainable, long-term, comprehensive 
energy management programs for the LGPs  The desired outcome is the widespread 
dissemination of information, greater efficiencies in program delivery, sharing of best 
practices and educational tools, a leveraging of local markets and customer knowledge, and 
an infrastructure for the permanent adoption of processes at the local government level.  A 
paradigm shift is desired at the local energy manager for energy planning and decision 
making. 
 
7.a.  [Insert LGP-specific “Outcomes” or results desired, for example: Peak Demand 
reduction as a priority; establishment of infrastructure to plan and support programs; 
deliverables to constituent organizations; training and education courses; etc.  Specific 
program savings goals will be added with the preparation of the program Workbook.] 
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8. Program Strategy 

 
PG&E believes considerable energy savings and demand reduction goals will result from 
multiyear collaborative partnerships between local governments and PG&E.  These 
collaborations will leverage the strengths of local governments and PG&E to carry the 
message about demand side management and savings to government constituents who are 
also PG&E customers. 
 
The [Insert Name] Partnership will adopt PG&E’s current model for Partnerships with 
local government entities.  The 2006-2008 Partnerships will build on the experiences and 
successes of the 2004-2005 programs.  Like the 2004-2005 programs, the 2006-2008 
Partnerships will apply various elements, operating locally for LGPs. They will provide 
immediate energy savings and set the foundation for long-term efforts focused on 
sustainability and best practices.  PG&E will establish the LGP Advisory Group, which 
will serve to foster and enable collaboration between the LGPs and facilitate 
communication, coordinate roll-out of programs, training, and sharing of experiences and 
best practices across the LGPs and PG&E. 
 
8.a.  [Indicate whether “Existing Renewed” or “New” Partnership for 2006-2008] 
 
The implementing strategies for the [Insert Name] Partnership are listed below in detail.  
The Partnership will make available to the LGP participants a simplified entry portal to a 
tailored array of market integrated DSM services and financial incentives that are common 
to other local and statewide Partnerships in the PG&E portfolio.  Many of these strategies 
have been tested and proven during the 2004-2005 cycle, and will be adopted by the [Insert 
Name] Partnership for 2006-2008.  The ability to share tested and proven strategies across 
the various Partnerships is one of the advantages of this program.  In addition to common 
strategies, the [Insert Name] Partnership has developed creative and effective offerings 
tailored to the unique needs of its market and customer base.  A description of these niche 
efforts is listed below, as well. 
 
Partnership Market Integrated DSM “Common” Strategies 
 
 [Each of the MI DSM “Common” Strategies described below will be modified or deleted 
as applicable to each LGP] 
 
Energy Efficiency Retrofits 
 
Energy efficiency retrofit projects will provide cost-effective energy savings during 
the 2006-2008 program implementation cycle.  Many of the jurisdictions that are 
part of the [Insert Name] Partnership have an existing and extensive inventory of 
potential cost-effective energy saving measures or have market knowledge of 
potential projects that would benefit from the program.  This inventory will be 
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reviewed and finalized during the initial stages of the partnership to finalize an 
implementation plan and schedule.  [Since this is a renewed partnership, projects 
that were started in the previous cycle and many new projects developed as part of 
the 2004-2005 program cycle will be completed during the 2006-2008 program.]   
Most of the measures installed will be common energy efficiency measures eligible 
for payment under PG&E’s deemed and calculated savings offerings, however some 
measures may be unique to the [Insert Name] Partnership 
 
8.b.  [Describe specific LGP Energy Efficiency Retrofit program details.  Include 
specific examples of Energy Efficiency Measures that will be included and Market 
Sectors serve, or note if this element does not apply.] 
 
Monitoring Based Commissioning (MBCx) [Note - LGPs should standardize on this 
nomenclature for “re-commissioning”, “retro-commissioning”, or “continuous 
commissioning” programs.] 
 
Pioneered with the UC/CSU/IOU Partnership in 2004-2006, the MBCx element is a 
unique approach to obtaining savings that combines the expertise of the various 
facility management staff, additional utility and subcontractor expertise, and the 
installation of energy monitoring and metering equipment at a building’s sub-meter 
or, in some cases, the system level.  Until the establishment of this element in the 
2004-2005 cycle for the UC/CSU/IOU partnership, almost every retro-
commissioning program has consisted of a one-time review of building operations, 
installation of equipment control measures, one or two training workshops, and 
possibly development of commissioning documents.  The approach of this portion of 
the partnership is far different.  It includes the usual first step, a review of building 
operations and installation of equipment.  However, it goes beyond the typical 
project to date in three aspects.   

First, the organizations that participate will install sufficient equipment to insure an 
extensive and comprehensive built-in measurement and verification capability.  
Second, this element will be combined with energy efficiency education and training 
to become a continuous commissioning effort that becomes institutionalized at each 
participating institution.  In this way, savings will be sustained well beyond those 
from the more traditional and limited retro-commissioning.  Third, the component 
will use the participating organizations’ facilities management staff or outside 
experts to identify new cost-effective retrofit opportunities efficiently and at low cost  

The Monitoring Based Commissioning projects implemented in the UC/CSU/IOU 
Partnership during the 2004-2005 cycle have been thoroughly reviewed and 
evaluated for effectiveness; best-practices have been documented and processes will 
be streamlined for MBCx activities during the 2006-2008 cycle.  These processes 
can be readily adapted to other market sectors and to smaller buildings common to 
local governments. 
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8.c.  [Insert LGP-specific MBCx program description, or note if this element does 
not apply.] 
 
Education and Training 
 
The [Insert Name] Partnership education and training element will provide locally 
based energy efficiency, demand reduction, technology, and energy efficient design 
education and training. 
 
8.d .  [Insert LGP-specific Education and Training program description, or note if 
this element does not apply.] 
 
Residential and Small Business Direct Install 
 
For “deemed savings” measures, PG&E will select a prime contractor to provide direct 
installation of energy efficiency measures in residential households, multifamily dwellings, 
and small business customers.  PG&E will work with its local government partners and 
prime contractor to enlist local subcontractors to install measures.  Local government 
partners will select areas to be targeted, which are expected to be in economic development 
areas or areas where English is not the primary language.  Direct install elements are 
generally more expensive than rebate or informational offerings so direct install will be 
limited in terms of participation and budgets.   
 
8.e.  [Insert LGP-specific Residential/Small Business Direct Install program description, 
or note if this element does not apply.] 
 
Specialized Marketing and Outreach 
 
PG&E has had great success in the last program cycle with specialized marketing and 
outreach programs, for example, the Bakersfield and Kern County Energy Watch included 
local radio and television, display tables at home improvement centers, and display tables 
and booths at the county fair, street fairs, business conferences and other local events to 
promote Energy Watch services as well as statewide energy efficiency offerings.  This 
marketing and outreach approach will be used by the [Insert Name] Partnership as follows: 
 
8.f.  [Insert LGP-specific Specialized Marketing and Outreach program description, or 
note if this element does not apply.] 
 
Codes and Standards 
 
The [Insert Name] Partnership will include training classes on codes and standards 
targeting code officials and local builders and developers.  Some of the Partnerships local 
jurisdictions are interested in implementing residential or commercial energy conservation 
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ordinances.  PG&E will provide technical support and analysis as well as sample 
ordinances to those jurisdictions. 
 
8.g.  [Insert LGP-specific Codes and Standards program description, or note if this 
element does not apply.] 
 
Home Buyers Program 
 
The [Insert Name] Partnership will provide specialized services to home buyers which 
may include an energy audit of the recently purchased home and free energy efficiency 
measures such as compact fluorescent lamps (CFLs). 
 
8.h.  [Insert LGP-specific Home Buyers Program description, or note if this element does 
not apply.] 
 
Energy Audits and Technical Services 
 
The [Insert Name] Partnership will offer Residential and business energy audits to 
residents and businesses in participating local jurisdictions.  Technical services will be 
offered to both government facilities and to larger commercial/industrial customers within 
targeted geographical or economic development zones where needed to allow those 
customers to move forward with energy efficiency investments. 
 
8.i.  [Insert LGP-specific Energy Audits and Technical Services program description, or 
note if this element does not apply.] 
 
In addition, the [Insert Name] Partnership will participate in the LGP Advisory Group to 
facilitate communication, coordinate roll-out of programs, training, and sharing of 
experiences and best practices across the LGPs and PG&E 
 
Custom Services 
 
In addition to the program-wide Market Integrated DSM “Common” strategies described 
above, the [Insert Name] Partnership will employee several “custom” programs designed 
specifically to meet the needs of their jurisdictions, markets, and customers.  The flexibility 
to mix common “best practices” with custom programs targeted to local needs is one of the 
great values of the PG&E’s LGP model. The following LGP-specific custom programs will 
be employed for the 2006-2008 cycle: 
 
8.j.  [Insert LGP-specific “Custom” Program descriptions below] 
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9.      Program Objectives 

 
Many goals are exclusive to the [Insert Name] Partnership, but accomplishing individual 
goals also achieves the over-arching vision for the partnership effort: The achievement of 
immediate, long-term energy and peak demand savings and the establishment of a 
permanent framework for a sustainable, long-term energy management programs for the 
Local Government Partnerships. 
 
A description of the Partnership goals and objectives are as follows: 
 
PG&E Objectives 
 

• To garner greater energy savings than would otherwise be possible through 
traditional DSM programs.  This could be achieved through a mass market 
approach located within economic development zones, rented or leased spaces, 
rural areas or areas where the primary language may be other than English, city, 
county and state governments that occupy and operate public facilities.  This would 
also apply to special utility districts and large institutions such as state college and 
university systems, community colleges, and school districts. 

• To extend the reach and effectiveness of PG&E’s DSM programs by using local 
government organizations, communication and outreach channels to achieve broad 
penetration of energy efficiency services in the local community.  In addition, 
program co-sponsoring of education and training for customers and, for example,  
working technicians in the refrigeration/HVAC service and installation trades, duct 
testing and sealing, energy code requirements and compliance, lighting retrofits, or 
other programs that meet technical training needs. 

 
• Position LGPs to be strategic partners that help PG&E reach additional customers 

and impact their energy decisions.  Engage the LGPs to deliver energy savings and 
demand reduction both through partnership activities and as channels for PG&E’s 
other energy efficiency and demand reduction programs. 

 
[Insert Name] Partnership Objectives 
 

• The ability to provide comprehensive energy efficiency programs to the local 
community and for their municipal facilities; 

• Inform the local community about a wide variety of energy efficiency and demand 
reduction programs available to them and encourage participation;  

• To test innovative programs. 

• 9.a.  [Insert LGP-specific Objectives] 
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10. Program Implementation 

 
The 2006-2008 [Insert Name] Partnership will utilize and build upon the implementation 
strategies employed in the 2004-2005 Local Government Partnerships, as well as the 
UC/CSU/IOU Energy Efficiency Partnership from the last cycle.  These include: 

10.a.  [Insert LGP-specific Implementation Strategies here.  Include plans for 
coordination with other energy efficiency programs and description of how proposed 
program differs from existing related programs, if relevant.  Indicate whether to retain, 
modify or delete Implementation Strategies listed below as applicable to the LGP in 
Attachment 1.  These will be updated for the final document by PG&E.] 

• Coordination with other energy efficiency programs and ongoing statewide and 
LGP projects; 

• Energy efficiency retrofit program element implementation (including project 
selection and implementation); 

• Facility monitoring based commissioning implementation; 

• Energy efficiency education and best practices development and training 
implementation; 

• PG&E recognizes the need to develop additional implementation strategies to create 
greater efficiencies within the LGP model.  These will be rolled out and adopted to 
each LGP.  Several under consideration including: 

o Establishment of an LGP Advisory Group to facilitate communication, 
coordinate roll-out of programs, training, and sharing of experiences and best 
practices across the LGPs and PG&E;  

o Development of common program modules that can be mixed and matched to 
meet the needs of each LGP;  

• Explore opportunities to work on joint projects (e.g., niche upstream offerings that 
need a regional approach); and 

• Sharing of innovative implementation strategies to other LGPs. 

 
11. Customer Description 

 
11.a.  [Insert detailed description of customers and constituents served by the LGP. This 
includes customer size, market sector, market actors targeted, and description of hard to 
reach characteristics if applicable.  Applicable Market Sectors as described in Section 5 
should be addressed.  Indicate an estimate of the percent breakdown by Market Sector.] 
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12. Customer Interface 

 
The [Insert Name] Partnership will interface directly with their internal organizations, 
constituents, and customers in their jurisdictions.  To reduce some of the confusion and 
duplication of effort that sometimes occurs between statewide, local and the traditional 
PG&E partnerships, the [Insert Name] Partnership will work with PG&E and other LGPs 
to design a communication structure and a process for coordination of services that will 
optimize the [Insert Name] Partnership, PG&E Account Services, other PG&E delivery 
channels, third party programs, other LGPs and other IOU’s.  An example of this will be 
the LGP Advisory Group discussed above, which will work to coordinate offerings and 
common goals. 
 
12.a.  [Insert LGP-specific Customer Interface strategies] 
 

13. Energy Measures and Program Activities  
 

13.1. Measures Information 
 
Many of the key measures for [Insert Name] Partnership are discussed above.  The 
Partnership encompasses a full range of traditional and innovative energy efficiency 
measures.  Detailed measure information will be provided in the corresponding cost-
effectiveness calculator and portfolio workbooks that accompany future detailed program 
implementation plans.  The cost effectiveness calculator contains end-use summary 
measures for the calculated incentive component of this program.   

13.a.  [Insert list of LGP-specific measures to be performed.] 
 
13.2. Energy Savings and Demand Reduction Level Data 
 
Energy savings and demand reduction information for the [Insert Name] Partnership will 
be provided in corresponding cost-effectiveness calculator and portfolio workbooks that 
accompany future detailed program implementation plans.  
 
13.3. Non-energy Activities (Audits, Trainings)  
 
The [Insert Name] Partnership will include non-energy activities such as making 
presentations, attendance at conferences, meetings, community fairs, outreach events, 
distribution of marketing materials, on-site meetings, green campus education programs, 
and training classes. 
 
13.b.  [Insert LGP-specific activities] 
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13.4. Subcontractor Activities 
 
13.c.  [Insert LGP-specific subcontractor activities.  This should fully describe the LGP 
need for utilizing subcontractors for implementation of the program (e.g. technical 
expertise, program staff augmentation to meet workload requirements, installers, etc.), 
and if possible, list subcontractors and describe experience.  Further detail will be 
addressed later with the development of the Program Workbook.] 
 
13.5. Quality Assurance and Evaluation Activities (including EM&V) 
 
PG&E, working with the [Insert Name] Partnership, will establish and oversee quality 
assurance measures for the LGP programs, including oversight and verification of 
subcontractor activities.  These procedures and the associated reporting will be developed 
in more detail as a part of program implementation.  In general however, PG&E and the 
LGPs will continue the level of due diligence and quality assurance of its present energy 
efficiency offerings, including a representative percentage of pre/post installation 
confirmation inspections for small hardware projects, and pre/post inspections on all large 
or specialized projects hardware projects (installation of energy efficient equipment, 
facility retrofits, and building commissioning and new construction projects). 
 
PG&E, working with its LGP evaluation staff, will establish and oversee quality assurance 
measures for the various programs, including oversight and verification of subcontractor 
activities.  These procedures and the associated reporting will be developed in more detail 
as a part of program implementation.   
 
The [Insert Name] Partnership will support the quality assurance effort by conducting 
pre/post installation confirmation inspections for small hardware projects using building 
department officials or other qualified local government staff.  For large or specialized 
project verification, review and quality assurance, PG&E and [Insert Name] Partnership 
the will enlist the support of independent technical consultants.  PG&E will review and 
quality-check both local government staffs’ and PG&E technical consultants’ reports and 
customers’ applications. 
 
The program EM&V effort will be completed by independent subcontracts managed by the 
California Public Utilities Commission (“Commission”, or “CPUC”).  Associated EM&V 
plans will be based on the Commission’s objectives as outlined in the Energy Efficiency 
Policy Manual (EE Policy Manual), and adhere to the guidelines in the International 
Performance Measurement and Verification Protocol (IPMVP).  This plan will continue to 
use the existing EE Policy Manual and established EM&V methods while the EM&V 
Protocols and Framework are being completed.  When these are completed, a detailed 
EM&V plan will defer to the EM&V Protocols and framework as appropriate to evaluate 
the program’s success.  The detailed plan will be developed and implemented by an 
independent evaluation firm or firms. 
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The sampling and inspection activities will be developed at a later date as part of detailed 
EM&V plan for the [Insert Name] Partnership. 
 

13.6. Marketing Activities 
 
Local governments have unique local communication channels including local government 
mailings, religious and ethnicity-based organizations, and tenant and landlord associations.  
The [Insert Name] Partnership will utilize a variety of marketing efforts to reach the end 
use customers. 
 
13.d.  [Insert LGP-specific Marketing plans. Describe all marketing materials planned, 
quantity of marketing materials (if applicable), method of distribution, and projected cost 
per marketing effort. Include plans, recommendations and proposals for coordination 
with parties funded to provide statewide marketing and outreach services and, if possible 
other parties’ program specific marketing efforts.] 
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